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Contact and Legal Information

Information to help you contact Adobe and to understand the legal issues concerning your use of this product and documentation.

Help & Technical Support

The Adobe Marketing Cloud Customer Care team is here to assist you and provides a number of mechanisms by which they
can be engaged:

« Check the Marketing Cloud help pages for advice, tips, and FAQs
* Ask us a quick question on Twitter @AdobeMktgCare

« Log an incident in our customer portal

« Contact the Customer Care team directly

« Check availability and status of Marketing Cloud Solutions

Service, Capability & Billing

Dependent on your solution configuration, some options described in this documentation might not be available to you. As
each account is unique, please refer to your contract for pricing, due dates, terms, and conditions. If you would like to add to
or otherwise change your service level, or if you have questions regarding your current service, please contact your Account
Manager.

Feedback

We welcome any suggestions or feedback regarding this solution. Enhancement ideas and suggestions for the Analytics suite
can be added to our Customer Idea Exchange.

Legal

© 2015, Adobe
All rights reserved.
Published by Adobe Systems Inc.

Terms of Use | Privacy Center
A trademark symbol (®, ™, etc.) denotes an Adobe trademark.

All third-party trademarks are the property of their respective owners. Updated Information/Additional Third Party Code
Information available at http://www.adobe.com/go/thirdparty.


http://helpx.adobe.com/marketing-cloud.html
https://twitter.com/51���ϲ�����MktgCare
https://customers.omniture.com/login.php
http://helpx.adobe.com/marketing-cloud/contact-support.html
http://status.adobe.com/
https://my.omniture.com/login/?r=%2Fp%2Fsuite%2Fcurrent%2Findex.html%3Fa%3DIdeasExchange.Redirect%26redirectreason%3Dnotregistered%26referer%3Dhttp%253A%252F%252Fideas.omniture.com%252Ft5%252F51���ϲ�����-Idea-Exchange-for-Omniture%252Fidb-p%252FIdeaExchange3
http://microsite.omniture.com/t2/help/terms.html?type=prod&locale=en_US
http://www.adobe.com/privacy.html
http://www.adobe.com/products/eula/third_party/

Introduction


http://www.webpronews.com/rank-in-image-searches-and-get-valuable-untapped-traffic-2009-08
https://www.searchenginegenie.com/ca/google-image-optimization.html




Maintaining the name of the image

A well-chosen name for an image can deliver a higher ranking for that image.

A typical Scene7 image call looks like the following example:

http://s7server.scene7. coniis/imge/ myconpany/i magel D?par anet ers
However, in terms of search engine friendliness, there are two major disadvantages:

e The i magel Dis simply an ID for most Scene7 users. For example, the product ID or SKU.

* The question mark introduces the parameters. The search engine interprets this as dynamic content.

An ideal URL path looks like the following:
http://image. myconpany. coni f ol der 1/ f ol der 2/ spoken_i mage_nan®e. j pg

The following steps explain how to leverage Scene7 to create optimized image URLS.

Changing the Scene7 image host server name


https://marketing.adobe.com/resources/help/en_US/s7/is_ir_api/is_api/image_catalog/c_rule_set_reference.html

http://s7server.scene7.conlis/imge/ conpanynane/ i magel D?$pr eset nane$








https://developers.google.com/webmasters/control-crawl-index/docs/robots_meta_tag

Adding alink attribute to the HTTP header

Adding al i nk attribute to the HTTP header can help increase search engine friendliness. The canonical link tells Google that
the image is connected to a specific page. It is useful when you do an image search in Google.

If the HTTP header is assembled dynamically and takes over information from the original URL, it becomes tricky for the static
HTTP header tags discussed previously. Rather than transforming the URL directly you can define a variable in the substitution
and use it in the header tag. You cannot use $1 or similar syntax in the header tag.

Rule example:

<rul e Request Type="is" OnMat ch="break">
<expression>"(.*?)/(.*?)--(.*)\.jpg$</ expressi on>
<substitution>$3?\ $$1\ $&anp; \ $I i nk=$3?\ $$1\ $</ substi tuti on>
<header
Name="Li nk">htt p: //i nages. cust oner. conl i s/ i mage/ cust oner/ $l i nk$ rel ="canoni cal "
</ header >


https://support.google.com/webmasters/answer/139066?hl=en
http://www.verizonwireless.com/smartphones/galaxy-s-5/
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So, why does SPS not insert all of this page coding for you? Remember that SPS does not generate your HTML and it has no
access to your data. SPS does not know the al t tag of the image or the metadata (title/description) of the video.
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